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Section 2 Vision for the Don Quijote Group of the Future
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External Evaluation of Original Products

The Don Quijote Group’s products have won high evalua-
tions from outside of the Group. For example, the Jonetsu 
Kakaku Plus Ultra HD 50V 4K LCD television, which 
debuted in June 2017, received the top prize and the 
prize for its category in the 5th Generic Consumer 
Electronics Awards. These awards are a reflection of its 
low price—the result of our effort to achieve the lowest 
price on the market—and high quality.
 Furthermore, Jonetsu Kakaku MUGA Stoic PC, which 
features a high-resolution IPS panel monitor with wide-
viewing angles allowing users to enjoy beautiful, full-HD 
videos, also won the prize for its category in the 5th 
Generic Consumer Electronics Awards. Going forward, 
we will accelerate the development of high-value-added 
products that amaze and inspire customers.

  Incorporation of Customer Input into Product Development

The PB Planning & Development Headquarters,  
comprising specialists for each product category, is 
responsible for the development of original products, 
which refers to both private brand products and OEM 
products (products sold exclusively at Don Quijote 
stores). We are proactively developing original  
products to contribute to their growth in sales.  
The Group has adopted a bottom-up organizational 
structure in which frontline employees collect input 
from customers and then act as marketers to reflect 
this input in product development. The PB Planning & 
Development Headquarters, meanwhile, dedicates itself 
to developing products so that it can focus on rolling 
out unique merchandising measures embodying the 
Don Quijote style.

  Varied Product Lineup and Diverse Brands

The Group’s lineup of original products is highly 
varied and includes foods, miscellaneous household 
goods, and electrical appliances.
 We also develop a diverse range of original brands. 
RESTORATION is an original apparel brand that we 
began deploying in multiple stores in 2015. This brand 
offers an extensive range of apparel, from casual to 
business-oriented, emphasizing a sense of refinement 

and casualness. ACTIVEGEAR is a brand of sports 
fashion and miscellaneous items boasting stylish and 
functional gear, such as sportswear, earphones, and 
other sporting goods.
 With this varied lineup and these diverse brands, we 
aim to cater to the needs of a wide range of customers 
with products for various uses.
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Jonetsu Kakaku
Jonetsu Kakaku is a brand 
centered on foods and 
other items that are 
indispensable to daily life 
based on the concept of 
offering amazingly  
low prices.

Jonetsu Kakaku Plus
Jonetsu Kakaku Plus offers 
electrical appliances and 
other products with slightly 
higher levels of quality and 
design to provide customers 
with a bit more convenience 
and a bit more joy.

Jonetsu Kakaku Premium
Offering unique, high-
value-added products, 
Jonetsu Kakaku Premium 
is Jonetsu Kakaku’s 
top-of-the-line brand in 
terms of price, quality, 
features, and design.
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Aspiring to give form to the desires of customers, the Don Quijote Group launched its Jonetsu 
Kakaku series of private brand products in 2009. This series has been highly rated by customers 
for its fun and appealing products that boast high quality and affordable prices. As indicated by 
this evaluation, having a wide variety of original products not only contributes to enhanced  
lineups and profitability for Group stores but also plays an important role in maintaining the favor 
of customers of a wide range of age groups.
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